SOCIAL ANALYSIS
AUSSIE SENTIMENT TOWARDS CHRISTMAS
Tuesday 12th December, 2016 – Our recent survey of 1,001 Australians revealed that while
Christmas is primarily about spending time with family/friends and the Christmas food and
cheer, experiences top our wish list for 2016. Our research also reveals who Australians have
dubbed the worst and best gift givers, and revealed that most Aussies (even tech savvy Gen
Y) would prefer to receive a traditional Christmas card in the mail, over an E-card!

Family and food what we most look forward to
Q. What do you look forward to most about the
Christmas season?
Spending time with family and friends

70%

The food and celebration

43%

Mood and the Christmas cheer

34%

Having time off work

26%

Christmas shopping and gift-giving

24%

Carols and the Christmas message

20%

Going away on holidays

19%

Boxing day sales
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Christmas is a season to gather loved ones together after a long year, and Australians are
prioritising time with family and friends (70%) over gifts and shopping (24%). Christmas food
and celebrations (43%) and the mood/Christmas cheer (34%) is also what Aussies are looking
forward to this Christmas. Along with the celebrations, two in five (39%) are also looking
forward to Christmas shopping, gift giving and the Boxing Day sales.

Females (29%) are twice as likely as males (14%) to look forward to shopping and giftgiving.
Comprising most of our current workforce, it is not surprising that Gen Y (31%) and Gen
X (35%) are more likely to look forward to time off work than the Baby Boomers (13%).
On the other hand, more Baby Boomers (70%) are most looking forward to spending
time with their family, compared to 56% of Gen Y and 52% Gen X.
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Experiences top Australia’s 2016 wish list
Experiences (12%) are our top most
hoped for gift this Christmas. While
technology (11%) closely follows, as
the most preferred gift this Christmas,
it has dropped since 2013 when it
topped the list (18% hoped most for a
technological gift in 2013).
Of those who selected ‘other’, two in
five (42%) did not want anything in
particular for Christmas. 17% also
hope more for time spent with family,
peace or happiness over Christmas.
10% prefer money or gift cards, giving
themselves the freedom to choose
their own present.
“The most hoped for present this Christmas for 4 in 10 Australians is…nothing in particular”
stated Mark McCrindle. “It seems that Australians feel that they have enough stuff with
“experiences” coming in second” he said.
“In an era of technology saturation, even early adopting Australians, while still keen on
technology have seen this category drop significantly down the wish list from almost 1 in 5 a
few years ago to just 1 in 10 today” Mark McCrindle continued.

Q. What is your most hoped for Christmas present this year?
Experiences (e.g. tickets or vouchers)
Technology (e.g. computers, electronics or cameras)
Clothing, shoes, accessories
Food or beverages
Books, Magazines
Home wares/ home appliances
Home Entertainment/video games/ movies/ music
Health & beauty
Jewellery
Collectables
Recreational items (e.g. a bikes or sports equipment)
Toys
Musical instruments
Other (please specify)
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The best gift givers … and the worst
It’s official – spouse/partners (28%) and
mums (28%) are the best Christmas givers.
While dads made the top 3, just 6% of
Australians think they give the best
Christmas presents.
Extended family members like aunts and
cousins have been dubbed the worst gift
givers (15%), perhaps because Christmas
may be the only time of year when
Australians see these extended family
members. A lack of personal interaction
could be the reason that work colleagues
(10%) and boss’ (7%) also made the list of
worst gift givers.
So what are the dodgy Christmas we receive? Well previous research has showed that fridge
magnets (how many can one use?), ornamental figurines (special mention for the ones that
have batteries and make sounds), handkerchiefs (in an era of tissues), soap packs (does
anyone actually use those loofahs?) and potpourri fall into the worst present categories. Our
previous research has also showed that a quarter (23%) of us would re-gift a dodgy present!
That’s a lot of bath salts circulating!

The younger a person is, the more likely they are to consider their mother to be the
best Christmas gift giver (38% Gen Y compared to 21% Gen X and 15% Baby Boomers).
Conversely, more than one in three (36%) Baby Boomers consider their spouse or
partner to be the best present givers, compared to 1 in 5 (21%) Gen Y’s and one in four
(26%) Gen X’s.

17% of Gen Y Australians, compared with 12% of Gen X and 15% of Baby Boomers
consider their extended family to be the worst present givers.
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Christmas cards are (still) in
Australians are twice as likely (41%) to prefer
receiving a traditional Christmas card in the
mail than a Christmas E-card (21%). This is even
true for tech-savvy Gen Y, with more than a
third (36%) preferring to receive a Christmas
card in the mail, than an E-card (26%).
The sentimental value of receiving a traditional
Christmas card in the post is reflected among
the Baby Boomers, with almost half (48%)
indicating that they would prefer receiving a
Christmas card in the mail than an e-card when
compared with Gen Y (36%). On the other hand,
tech-savvy Gen Y Australians indicated that
they would somewhat or much prefer Christmas ecards (26%) than their older counterparts
from the Baby Boomers (15%).

Q. How do you feel about getting a Christmas e-card
(an emailed "card") rather than a traditional Christmas
card in the post?
I much prefer getting a Christmas card in the mail
than an e-card

29%

I somewhat prefer getting a Christmas card in the
mail than an e-card

12%

I don't mind whether it is a Christmas e-card or a
Christmas card in the mail

37%

I somewhat prefer Christmas e-cards over actual
Christmas cards

9%

I much prefer Christmas e-cards over actual
Christmas cards
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Study Demographics
About this study: This research was conducted by McCrindle Research in November 2016
based on a nationwide study of 1,001 respondents.
For comment or enquiries, please contact Ashley McKenzie at ashley@mccrindle.com.au or
via 02 8824 3422.

This survey #

This survey %

Male 505
Female 496
TOTAL 1,001

50%
50%
100%

18-21
22-36
37-51
52-70
71+
TOTAL

54
284
263
280
120
1,001

5%
28%
26%
28%
12%
100%

NSW
VIC
QLD
TAS
NT
SA
WA
ACT
TOTAL

327
257
200
21
9
68
98
21
1,001

32%
26%
20%
2%
1%
7%
10%
2%
100%

National % of
population aged
18+
GENDER
50%
50%
100%
AGE
GEN Z 7%
GEN Y 28%
GEN X 26%
BOOMERS 27%
BUILDERS 12%
100%
STATE
32%
25%
20%
2%
1%
7%
11%
2%
100%

